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TV viewerstoday are exposed to overwhelming amounts of information, and
challenged by the plethora of interactive functionality provided by current set-top
boxes. To ensure broad adoption of this technology by consumers, future Digital
Television will have to take usability issues thoroughly into account. In
particular, serious attention must be paid to facilitate the selection of content on
an individual basis, and to provide easy-to-use interfaces that satisfy viewers
interaction requirements.

This volume collects selected research reports on the devel opment of
personalized services for Interactive TV. Drawing upon contributions from
academia and industry in the US, Europe and Asia, this book represents a
comprehensive picture of leading edge research in personalized television.
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TV viewerstoday are exposed to overwhelming amounts of information, and challenged by the plethora of
interactive functionality provided by current set-top boxes. To ensure broad adoption of this technology by
consumers, future Digital Television will have to take usability issues thoroughly into account. In particular,
serious attention must be paid to facilitate the selection of content on an individual basis, and to provide
easy-to-use interfaces that satisfy viewers' interaction requirements.

This volume collects selected research reports on the devel opment of personalized services for Interactive
TV. Drawing upon contributions from academia and industry in the US, Europe and Asia, this book
represents a comprehensive picture of leading edge research in personalized television.
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Editorial Review
Users Review
From reader reviews:
Patricia Ables:

This Personalized Digital Television: Targeting Programsto Individua Viewers (Human—-Computer
Interaction Series) book is not really ordinary book, you have it then the world isin your hands. The benefit
you obtain by reading this book is usually information inside this guide incredible fresh, you will get facts
which is getting deeper anyone read alot of information you will get. This Personalized Digital Television:
Targeting Programs to Individual Viewers (Human—Computer Interaction Series) without we realize teach
the one who reading it become critical in pondering and analyzing. Don't always be worry Personalized
Digital Television: Targeting Programsto Individual Viewers (Human—Computer Interaction Series) can
bring once you are and not make your case space or bookshelves grow to be full because you can have it
within your lovely laptop even phone. This Personalized Digital Television: Targeting Programs to
Individual Viewers (Human—-Computer Interaction Series) having fine arrangement in word as well as
layout, so you will not experience uninterested in reading.

Patrick Walker:

Isit you actually who having spare time subsequently spend it whole day by means of watching television
programs or just lying down on the bed? Do you need something new? This Personalized Digital Television:
Targeting Programsto Individual Viewers (Human—-Computer Interaction Series) can be the answer, oh how
comes? It's abook you know. Y ou are thus out of date, spending your extratime by reading in this fresh era
is common not a nerd activity. So what these books have than the others?

Matthew Ger man:

As a student exactly feel bored to be able to reading. If their teacher expected them to go to the library or to
make summary for some e-book, they are complained. Just very little students that has reading's spirit or real
their pastime. They just do what the professor want, like asked to go to the library. They go to presently there
but nothing reading very seriously. Any students feel that reading through is not important, boring and can't
see colorful pics on there. Yeah, it isto get complicated. Book is very important for you personally. Aswe
know that on this period, many ways to get whatever we want. Likewise word says, many waysto reach
Chinese's country. Therefore this Personalized Digital Television: Targeting Programs to Individual Viewers
(Human—Computer Interaction Series) can make you feel more interested to read.



Kelly Breedlove:

E-book is one of source of knowledge. We can add our expertise from it. Not only for students but
additionally native or citizen have to have book to know the revise information of year to help year. Aswe
know those books have many advantages. Beside most of us add our knowledge, can also bring usto around
the world. With the book Personalized Digital Television: Targeting Programs to Individual Viewers
(Human—Computer Interaction Series) we can get more advantage. Don't that you be creative people? Being
creative person must like to read a book. Just choose the best book that appropriate with your aim. Don't
become doubt to change your life at this time book Personalized Digital Television: Targeting Programs to
Individual Viewers (Human—Computer Interaction Series). Y ou can more inviting than now.
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