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Your Logo Is Irrelevant. No really, it is. Let me explain.

It turns out that drooling dogs and ringing bells are far more important than a
logo (thank you Pavlov).

Sure, successful businesses have logos--easily recognizable logos. Playboy,
McDonald's, Coke. But there's far more to their success than bunny ears, golden
arches or a certain shade of red. Stripped of all the marketing lingo, branding is
pretty simple: Your brand is all the associations that come to mind when your
potential customers see or hear your name.

Whether your focus is on personal branding or on branding your company
culture--you've got to have more than a fancy logo and edgy color scheme to
create brand stickability (you know, a brand your customers can't get out of their
heads).

Well, there’s a process to capturing attention and getting your foot in the door of
your customers’ minds. Here's a taste of some of the personal branding advice
you'll find in this book:

You must become the first solution your customer thinks of when they have a
problem you can solve. How?

The first step is to figure out what your audience cares about. What keeps them
up at night? What problems can you help them solve? From there, you need to
apply these three steps:

1) Frequency
2) Repetition
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3) Anchoring

In this e-book, we’ll show you how to figure out what your customers really
want. Then we will show you how to apply these three steps to help you become
the trusted resource that comes to mind first when your customer’s itch needs to
be scratched.

Is real and authentic branding going to happen overnight? Probably not. But ask
yourself this: Do you want short-term results that lose effectiveness? Or are you
willing to invest a bit more time and effort to create long-term results that get
better and better?

If you're looking for a branding book that promises a quick fix, this isn't the book
for you. But if you want to create a brand that sticks like superglue--read this
book!

Go ahead and let the wimps and whiners have the get-rich quick schemes that
fizzle and fall flat like a wet firework. You want to ignite a branding bonfire.
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Your Logo Is Irrelevant. No really, it is. Let me explain.

It turns out that drooling dogs and ringing bells are far more important than a logo (thank you Pavlov).

Sure, successful businesses have logos--easily recognizable logos. Playboy, McDonald's, Coke. But there's
far more to their success than bunny ears, golden arches or a certain shade of red. Stripped of all the
marketing lingo, branding is pretty simple: Your brand is all the associations that come to mind when your
potential customers see or hear your name.

Whether your focus is on personal branding or on branding your company culture--you've got to have more
than a fancy logo and edgy color scheme to create brand stickability (you know, a brand your customers can't
get out of their heads).

Well, there’s a process to capturing attention and getting your foot in the door of your customers’ minds.
Here's a taste of some of the personal branding advice you'll find in this book:

You must become the first solution your customer thinks of when they have a problem you can solve. How?

The first step is to figure out what your audience cares about. What keeps them up at night? What problems
can you help them solve? From there, you need to apply these three steps:

1) Frequency
2) Repetition
3) Anchoring

In this e-book, we’ll show you how to figure out what your customers really want. Then we will show you
how to apply these three steps to help you become the trusted resource that comes to mind first when your
customer’s itch needs to be scratched.

Is real and authentic branding going to happen overnight? Probably not. But ask yourself this: Do you want
short-term results that lose effectiveness? Or are you willing to invest a bit more time and effort to create
long-term results that get better and better?

If you're looking for a branding book that promises a quick fix, this isn't the book for you. But if you want to
create a brand that sticks like superglue--read this book!

Go ahead and let the wimps and whiners have the get-rich quick schemes that fizzle and fall flat like a wet
firework. You want to ignite a branding bonfire.
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Editorial Review

Users Review

From reader reviews:

Marilyn Vance:

Book is actually written, printed, or descriptive for everything. You can understand everything you want by a
guide. Book has a different type. As it is known to us that book is important issue to bring us around the
world. Alongside that you can your reading proficiency was fluently. A publication Brand Strategy 101:
Your Logo Is Irrelevant - The 3-Step Process to Build a Kick-Ass Brand (The 7 Steps to a Successful
Business in a Changing Market) will make you to always be smarter. You can feel much more confidence if
you can know about almost everything. But some of you think which open or reading some sort of book
make you bored. It is far from make you fun. Why they could be thought like that? Have you in search of
best book or suited book with you?

Christopher Gaul:

This Brand Strategy 101: Your Logo Is Irrelevant - The 3-Step Process to Build a Kick-Ass Brand (The 7
Steps to a Successful Business in a Changing Market) is great e-book for you because the content which is
full of information for you who else always deal with world and still have to make decision every minute.
This particular book reveal it facts accurately using great coordinate word or we can declare no rambling
sentences in it. So if you are read the item hurriedly you can have whole data in it. Doesn't mean it only gives
you straight forward sentences but difficult core information with beautiful delivering sentences. Having
Brand Strategy 101: Your Logo Is Irrelevant - The 3-Step Process to Build a Kick-Ass Brand (The 7 Steps to
a Successful Business in a Changing Market) in your hand like getting the world in your arm, information in
it is not ridiculous a single. We can say that no e-book that offer you world inside ten or fifteen tiny right but
this book already do that. So , this really is good reading book. Hey Mr. and Mrs. active do you still doubt
that will?

Anthony Alfaro:

Do you like reading a guide? Confuse to looking for your preferred book? Or your book seemed to be rare?
Why so many issue for the book? But any kind of people feel that they enjoy with regard to reading. Some
people likes looking at, not only science book but novel and Brand Strategy 101: Your Logo Is Irrelevant -
The 3-Step Process to Build a Kick-Ass Brand (The 7 Steps to a Successful Business in a Changing Market)
or maybe others sources were given knowledge for you. After you know how the great a book, you feel
desire to read more and more. Science e-book was created for teacher or perhaps students especially. Those
ebooks are helping them to increase their knowledge. In additional case, beside science publication, any
other book likes Brand Strategy 101: Your Logo Is Irrelevant - The 3-Step Process to Build a Kick-Ass
Brand (The 7 Steps to a Successful Business in a Changing Market) to make your spare time far more



colorful. Many types of book like this.

Miguel Penix:

Reading a guide make you to get more knowledge from this. You can take knowledge and information
originating from a book. Book is prepared or printed or illustrated from each source in which filled update of
news. Within this modern era like at this point, many ways to get information are available for a person.
From media social including newspaper, magazines, science reserve, encyclopedia, reference book, fresh and
comic. You can add your understanding by that book. Do you want to spend your spare time to spread out
your book? Or just searching for the Brand Strategy 101: Your Logo Is Irrelevant - The 3-Step Process to
Build a Kick-Ass Brand (The 7 Steps to a Successful Business in a Changing Market) when you necessary
it?
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