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This undergraduate textbook adopts the perspective of organizations - not
individuals - and clarifies the impact of social media on their different
departments or disciplines, while also exploring how organizations use social
media to create business value. To do so, the book pursues a uniquely multi-
disciplinary approach, embracing IT, marketing, HR and many other fields.
Readers will benefit from a comprehensive selection of current topics, including:
tools, tactics and strategies for social media, internal and external
communication, viral marketing campaigns, social CRM, employer branding, e-
recruiting, search engine optimization, social mining, sentiment analysis,
crowdfunding, and legal and ethical issues.
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Editorial Review

Review

“This book … is an undergraduate textbook. But I must say that I have reviewed and read other
undergraduate textbooks but this one in particular it is really well-written and it is really on the right level. …
I want to say that this is a very modern and unique book and it is essential if you work with marketing, social
media and corporate management. It will be a good addition to your personal library and for your reading.
Enjoy!” (Inspire and Action Blog, inspireandaction.wordpress.com, April, 2017)

“Most chapters end with a self-test for review and a bibliography. Scattered within the chapters are case
examples, sometimes questions with potential solutions, and sometimes provocative items to ponder. …
There are a plethora of how-to guides to social media management, but this is the first text I know of geared
toward nontechnical, undergraduate students in business fields. It is targeted to students in the fields of
business and administration … .” (David Bellin, Computing Reviews, April, 2016)

From the Back Cover
This undergraduate textbook adopts the perspective of organizations - not individuals - and clarifies the
impact of social media on their different departments or disciplines, while also exploring how organizations
use social media to create business value. To do so, the book pursues a uniquely multi-disciplinary approach,
embracing IT, marketing, HR and many other fields. Readers will benefit from a comprehensive selection of
current topics, including: tools, tactics and strategies for social media, internal and external communication,
viral marketing campaigns, social CRM, employer branding, e-recruiting, search engine optimization, social
mining, sentiment analysis, crowdfunding, and legal and ethical issues.

About the Author
Prof. Dr. Amy Van Looy holds a Ph.D. in applied economics. She is assistant professor at the Faculty of
Economics and Business Administration and the School for Social Profit and Public Management of Ghent
University (Belgium). Particularly, she is member of the Department of Business Informatics & Operations
Management. She teaches, among others, courses on business process management and social media. Before
entering academia, Amy worked as an IT consultant for large e-government projects.

Users Review

From reader reviews:

Jessica Garcia:

This book untitled Social Media Management: Technologies and Strategies for Creating Business Value
(Springer Texts in Business and Economics) to be one of several books in which best seller in this year, that
is because when you read this book you can get a lot of benefit into it. You will easily to buy that book in the
book retailer or you can order it by using online. The publisher with this book sells the e-book too. It makes
you quickly to read this book, since you can read this book in your Smart phone. So there is no reason to you
personally to past this reserve from your list.



Marie Velasquez:

Do you have something that you prefer such as book? The book lovers usually prefer to decide on book like
comic, quick story and the biggest the first is novel. Now, why not striving Social Media Management:
Technologies and Strategies for Creating Business Value (Springer Texts in Business and Economics) that
give your satisfaction preference will be satisfied by reading this book. Reading practice all over the world
can be said as the opportinity for people to know world better then how they react when it comes to the
world. It can't be mentioned constantly that reading habit only for the geeky particular person but for all of
you who wants to be success person. So , for all you who want to start reading as your good habit, you can
pick Social Media Management: Technologies and Strategies for Creating Business Value (Springer Texts in
Business and Economics) become your personal starter.

Jonathan Zahn:

This Social Media Management: Technologies and Strategies for Creating Business Value (Springer Texts in
Business and Economics) is fresh way for you who has intense curiosity to look for some information as it
relief your hunger of information. Getting deeper you on it getting knowledge more you know or you who
still having bit of digest in reading this Social Media Management: Technologies and Strategies for Creating
Business Value (Springer Texts in Business and Economics) can be the light food for yourself because the
information inside this particular book is easy to get by anyone. These books produce itself in the form that
is reachable by anyone, yes I mean in the e-book type. People who think that in publication form make them
feel sleepy even dizzy this e-book is the answer. So there is absolutely no in reading a publication especially
this one. You can find what you are looking for. It should be here for an individual. So , don't miss it! Just
read this e-book type for your better life as well as knowledge.

Patricia Lopez:

Don't be worry if you are afraid that this book may filled the space in your house, you may have it in e-book
approach, more simple and reachable. This kind of Social Media Management: Technologies and Strategies
for Creating Business Value (Springer Texts in Business and Economics) can give you a lot of friends
because by you investigating this one book you have point that they don't and make you actually more like
an interesting person. This specific book can be one of one step for you to get success. This guide offer you
information that maybe your friend doesn't understand, by knowing more than different make you to be great
persons. So , why hesitate? Let's have Social Media Management: Technologies and Strategies for Creating
Business Value (Springer Texts in Business and Economics).

Download and Read Online Social Media Management:
Technologies and Strategies for Creating Business Value (Springer
Texts in Business and Economics) By Amy Van Looy
#UW4PRKCI786



Read Social Media Management: Technologies and Strategies for
Creating Business Value (Springer Texts in Business and
Economics) By Amy Van Looy for online ebook

Social Media Management: Technologies and Strategies for Creating Business Value (Springer Texts in
Business and Economics) By Amy Van Looy Free PDF d0wnl0ad, audio books, books to read, good books
to read, cheap books, good books, online books, books online, book reviews epub, read books online, books
to read online, online library, greatbooks to read, PDF best books to read, top books to read Social Media
Management: Technologies and Strategies for Creating Business Value (Springer Texts in Business and
Economics) By Amy Van Looy books to read online.

Online Social Media Management: Technologies and Strategies for Creating Business
Value (Springer Texts in Business and Economics) By Amy Van Looy ebook PDF
download

Social Media Management: Technologies and Strategies for Creating Business Value (Springer Texts
in Business and Economics) By Amy Van Looy Doc

Social Media Management: Technologies and Strategies for Creating Business Value (Springer Texts in Business and
Economics) By Amy Van Looy Mobipocket

Social Media Management: Technologies and Strategies for Creating Business Value (Springer Texts in Business and
Economics) By Amy Van Looy EPub

UW4PRKCI786: Social Media Management: Technologies and Strategies for Creating Business Value (Springer Texts in
Business and Economics) By Amy Van Looy


