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Fully updated and revised to include the latest case studies and examples from a
broad range of industry sectors, this second edition of Srategic Marketing: An
Introduction is a concise, thorough and enlightening textbook that demonstrates
how organizations can cope with amyriad of demands by better understanding
themselves, their products or services, and the world around them.

From assessing internal relationships to planning and implementing marketing
strategies, and featuring analysis of relationship marketing and strategic
alliances, Proctor uses insights from arange of key models and theoretical
frameworksto illustrate how an organization can successfully take advantage of
‘strategic windows' to improve its position. Core issues covered include:

- marketing strategy

- analyzing the business environment
- the customer in the market place

- targeting and positioning

- marketing mix strategy.

This textbook is the compl ete guide to assessing and imposing a realistic and
successful marketing strategy to fit an organization, its resources and objectives,
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and the environment in which it operates. Accessibly written and supported by a
user-friendly companion website, this new edition of Srategic Marketing: An
Introduction is an essential resource for all students of marketing and business
and management.

A companion website provides additional material for lecturers and students
alike: www.routledge.com/textbooks/9780415458160/
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Fully updated and revised to include the latest case studies and examples from a broad range of industry
sectors, this second edition of Srategic Marketing: An Introduction is a concise, thorough and enlightening
textbook that demonstrates how organizations can cope with a myriad of demands by better understanding
themselves, their products or services, and the world around them.

From assessing internal relationships to planning and implementing marketing strategies, and featuring
analysis of relationship marketing and strategic alliances, Proctor uses insights from a range of key models
and theoretical frameworks to illustrate how an organization can successfully take advantage of * strategic
windows' to improve its position. Core issues covered include:

- marketing strategy

- analyzing the business environment
- the customer in the market place

- targeting and positioning

- marketing mix strategy.

This textbook is the compl ete guide to assessing and imposing a realistic and successful marketing strategy
to fit an organization, its resources and objectives, and the environment in which it operates. Accessibly
written and supported by a user-friendly companion website, this new edition of Strategic Marketing: An
Introduction is an essential resource for all students of marketing and business and management.



A companion website provides additional material for lecturers and students alike:
www.routledge.com/textbooks/9780415458160/
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Editorial Review
About the Author

Tony Proctor is Professor in Marketing at the University of Chester, UK. He has written extensively on
marketing and related issues, including Creative Problem Solving for Managers, Second Edition (Routledge,
2005).

Users Review
From reader reviews:
Peter Burnett:

This Strategic Marketing: An Introduction book is not really ordinary book, you have after that it the world is
in your hands. The benefit you will get by reading this book is actually information inside this reserve
incredible fresh, you will get facts which is getting deeper you read alot of information you will get. This
specific Strategic Marketing: An Introduction without we know teach the one who reading through it become
critical in pondering and analyzing. Don't be worry Strategic Marketing: An Introduction can bring when you
are and not make your tote space or bookshelves' turn out to be full because you can have it in your lovely
laptop even mobile phone. This Strategic Marketing: An Introduction having fine arrangement in word and
layout, so you will not really feel uninterested in reading.

Arlene Farmer:

Typically the book Strategic Marketing: An Introduction has alot of information on it. So when you read this
book you can get alot of profit. The book was written by the very famous author. The writer makes some
research just before write this book. This specific book very easy to read you can get the point easily after
reading this book.

Jami Hannah:

Beside this particular Strategic Marketing: An Introduction in your phone, it may give you away to get
closer to the new knowledge or data. The information and the knowledge you will got hereisfresh from
oven so don't be worry if you feel like an old people live in narrow community. It is good thing to have
Strategic Marketing: An Introduction because this book offersto your account readable information. Do you
oftentimes have book but you would not get what it's exactly about. Oh come on, that wil happen if you have
thisin the hand. The Enjoyable option here cannot be questionable, including treasuring beautiful island.
Techniques you still want to miss theitem? Find this book along with read it from today!



Christopher Suttle:

Y ou can obtain this Strategic Marketing: An Introduction by look at the bookstore or Mall. Only viewing or
reviewing it may to be your solve difficulty if you get difficulties for the knowledge. Kinds of this book are
various. Not only by written or printed but also can you enjoy this book simply by e-book. In the modern era
including now, you just looking from your mobile phone and searching what their problem. Right now,
choose your ways to get more information about your book. It is most important to arrange yourself to make
your knowledge are still update. Let's try to choose correct ways for you.
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